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Rental growth slowing dramatically
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GDP Forecasts
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Unemployment has risen sharply
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European Retailer Sentiment, October 2009
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European Retail Themes

Peter Gold

Senior Director

Head of EMEA Cross Border Retail

CB Richard Ellis, London



The latest in our 

global series of 

Special Reports 

focusing on the 

retail sector …



The Survey

! 220 “formerly active” retailers

! 18 different nationalities

! 24 different sub-sectors across all types of retail

! 200 still actively looking to expand



Retailer Expansion Plans
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Retailer groups

! Luxury and Business Fashion
Luxury clothing, jewellery and business clothing retailers.

! Mid Range Fashion
Fashion and casual fashion retailers.

! Value Clothing
Value and discount clothing and denim retailers.

! Specialist Clothing
Footwear, underwear, sportswear, childrenswear and accessories 
retailers.

! Grocery, Food and Beverages (F&B)
Fast food, supermarkets, restaurants and coffee retailers.

! Homeware & Electronics
Electronics, DIY retailers, dept stores and furniture retailers.

! Other
Chemists, pet stores, books, music and dvd retailers.



Acquisition Index by Sector
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Retailer Expansion Plans by Sector
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Countries where retailers are looking to expand
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Proportion of Retailers Targeting a Country
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Strong focus on the core, mature markets



Target markets – with country groupings
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“Growth” sectors are more active everywhere
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Luxury sector is very “core focussed”
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Number of intended acquisitions by operating model
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Likely operating model by target market
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Countries where retailers are looking to expand
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Germany

Karsten Burbach

Senior Director

Head of Retail, Germany

CB Richard Ellis, Frankfurt



Countries where retailers are looking to expand
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Spain

Alex Barbany

Director

Head of Retail, Spain

CB Richard Ellis, Barcelona



Countries where retailers are looking to expand
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Poland

Magda Fratczak

Director

Head of Retail, Poland

CB Richard Ellis, Warsaw



Countries where retailers are looking to expand
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France

Chris Igwe

Head of Retail, France

CB Richard Ellis, Paris



North America

Annette Healey

Senior Vice President

Retail Services

CB Richard Ellis, New York



Asia

Dominic Stead

Executive Director

Client Development, Asia

CB Richard Ellis, Hong Kong



Conclusions

! A challenging time for retailers

! Consumers will remain cautious, even as the 

economy recovers as we move through 2010

! “Flight to quality” will persist for a while

! Emerging markets will recover their attraction

! Reduced development pipeline could limit entry

! For some, this is a time of opportunity



For more information ….

For further details of any of our retail or research 
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Nick Axford
Head of EMEA Research & Consulting 

CB Richard Ellis
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EC4M 7HP

DDI +44 (0)207 182 3039

Mob +44 (0)7799 582226

Sw +44 (0)207 182 2000
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nick.axford@cbre.com

Peter Gold
Head of EMEA Cross Border Retail

CB Richard Ellis

Kingsley House
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DDI +44 (0)207 182 2969
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